First they Ignore You,
Then they laugh at You,
Then they fight You,
Then YOU WIN !!I!

Be the Change that you want to see
in the world!!
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Relevance of Social Media
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Big Picture

INTERACTING & SERVING
COMMON MAN
MAKING THEIR LIFES BETTER
BY CONNECTING THROUGH
SOCIAL MEDIA!
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Social Media

Social Some Basics and devise
of mass commination.
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Social Media Facts

E; 310 Million Facebook users in India in 2020

E} 130 Million Instagram users in India in 2020
The average time spent by Indian netizens on Social
Media is around 4 hours.

E} 70 Million linked users in India in 2020

With over 560 million internet users, India is the second
largest online market in the world, ranked only behind
China. It was estimated that by 2023, there would be
over 650 million internet users the country.
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https://www.statista.com/statistics/262966/number-of-internet-users-in-selected-countries/

Medium of mass communication

Radio: using various FM and AM Channels.
Press: By giving Advt,, articles /PR..
TV : By giving Ad News and forum for discussion.

Internet: By using various medium of social Media
and its spreading tools like Mass Mail campaign,
Mobile Application, Services impressing, SEO on
key words, Tweets Blogs, Articles on PR web sites
etc.



Truth.

While Radio/Press/ TV are more or less one way

communication medium, Internet is the only mass

communication medium which is interactive.




Levels of Social Media Engagement
with Voters

Co-Creative

I create
the content

Inter-Active

I control
the content

Level of Involvement

Passive

I absorb
the content

Level of Creativity




Social Media Tools.
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Make Friends, followers, Likes.

Make Groups.

Create Events and Causes and circulate them.
Load Images and Videos.

Chat/send messages.

Comment on content.

Reply to any wall post.

Display content on your time lines.
Share any thing with your connections.
Serve Impressions.

Create cause, pay and market them.
Connect and link with other tools.
Search, find and join.



)

([T} Tube

* Search/ watch any video.

* Postvideos.

* Create /shootvideos and post.

* Down load/share video with any one.

* Link any videos with other tools.

-
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Linked 11}

World Largest Professional network.

Make connection.

Create Profile.

Share PPTs and Content.

Create and participate in polls.

Share and ask for knowledge and information.

Create and join groups.

Ask Questions and reply to any question within
your group.

Connect with corporate world .



* (Create account.

* Create and Post tweets.

* Make connection invite and join.
* Reply to any tweets.

* Circulate to any one you know.

* :Share on other social media tools.
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* There are various blogs sites.

* One can write and circulate Blogs.

* Blogs so posted can be shared with anyone.

* Invite comments/people can comment.

* Blogs can be shared with other tools.
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%) PRWeb

~ THE ONLINE VISIBILITY COMPANY™

e There are hundreds of PR Websites.
* One can create content and post the same.

* Any Print news can be loaded/shared on PR
websites.

 What everis posted appears on Google search.

. * People can comment on such posting.
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WEB/SEO/

Web sites can be created and shared on all social media
tools.

Various govt. websites can be shared on such tools/used as
source and data for creation /clubbing/referral to any
content on social media tools.

SEO is mapping of various key words and ensure your
content stays on top on various search engines.

Marketing of All social media can be done through mass e
mail campaigns, Mobile applications and by various paid
services by all social media tools.

Example on certain payment one can ensure clicks on
Google.
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N\
. Content is king. Create and circulate.

\

\
. Talk positive, development only

l

. Compare, use past data to your benefit.
) |

. Use all social media tools.
/




Tracking and monitoring

Can Past data of social media be tracked? Yes..

Can Trackers and crawlers gives today’s scenario? yes

Can we counter the same yes? Reply all post daily with data
and source..

Can any negative comment on development content be
answered? Yes it can be with data and source..

Can all news papers/TV/Channels/ social media o be

tracked . Yes on daily basis.

Can the same be answered daily? Yes it can.

Can all social media tools be used for such content? Yes..

19



Example
of
Social Media Monitoring
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Time Paradox: A Web 2.0 Phenomenon
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6 Degrees of Separation




Connection Multiplier
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Viral Loop




Distance is reducing!!

2008 2011
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S Sentiment By Day (last 30 days)

Sentiment by Day = Delhi Pradesh Congress Last 30 days = © @ Views « Export + Filters v
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Policies and prominent discussion
areas

Topics

28



Top Online sources

twitter.com 19,516 91
abnandhrajyothy.com 24 45
realinfo.tv 20 42
stateofkerala.in 16 42
blog.livemint.com 12 41
funonthenet.in 12 41
gna.rediff.com 8 38
watsup.in 8 36
thehindu.com 4 35
lighthouseinsights.in 4 33

business-standard.com 546 66
thehindu.com 217 60
zeenews.india.com 140 57
news.google.co.in 91 54
news.oneindia.in 77 52
indiatoday.intoday.in 70 52
telegraphindia.com 70 51
newindianexpress.com 112 51
ptinews.com 77 51

punjabnewsline.com 63 49



Example - Barack Obama
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Obama Everywhere

Obama has gained 5 million supporters in other
social networks.

Obama maintained a profile in more than 15 online
communities, including BlackPlanet, a MySpace for © OBAMA EVERYWHERE
African
Americans, and Eons, a Facebook for baby
boomers. Facebook BlackPlanet
On Facebook, where about 3.2 million (during the MySpace Faithbase
campaign)
signed up as his supporters, a group called Yautuse Eons
Students for _ _ )
Barack Obama was created in July 2007. il Glee
Ithwas so effective at energizing college-age voters Digg ERaeals
that o
senior aides made it an official part of the M XA
%Irlrcl)l\o/\ﬁlr?gn stgﬁ ng it Qi

. ' Linked| DNC Partybuilder
And Facebook users did vote: On Facebook's B b bt
Election o
2008 page, which listed an 800 number to call for
voting
problems, more than 5.4 million users clicked on
an
"IhVoted" button to let their Facebook friends know
that

they made it to the polls.



Egidio Guulivo

MY PROFILE

Display Name: Egidio Giulivo
Location: Ashburn, VA

Rialzati USA
View Full Profile »

Edit Profile_> | &3

i)

HNEIGHBOR TO NEIGHBOR
CAMPAIGNS AVAILABLE TO ME:

Canvass Your Commonwealth for m

Barack
Voters Available
New Neighbor to Neighbor Online Tool
We've made it possible for you to find
undecided voters in your area and talk
with them about the

[[@ Ve Women Celing Women
Voters Available
Call women voters in VA,
Virginians Call the
Voters Available
New Neighbor to Neighbor Online Tool
We've made it possible for you to find
undecided voters in your area and talk
with them about the

Neighbors

OBAMA
BIDEN

MEDIA  AcTION

fomans
Voters Availal
How Negrbor

SPEAK OUT
West Virginians Letters to the Editor
Wiite to the edtors of local newspapers
Virginia Speak Out
Wiite to the editors of local and state newspapers
Fight Back Now
Write to the editors of local and national newspapers
MN Minnesota | Economy (General)
Write to the editors of local and national newspapers
Expose John McCain
Wirlte to the editors of local and national newspapers
Contact TV Stations in Ohio
Wirite to the editors of local and national newspapers
Hit *Em Where It Hurts
Write to the editors of local and national newspapers
Fight the NRA attack ads
Wirite to the editors of local and national newspapers
Fundamentally Wrong
Wiite to the edftors of local and national newspapers
Stop Michigan Voter Suppression
Wite to the edtors of local and national newspapers
Wisconsin General Issues.
Wirte to the editors of local newspapers
Keep McCain's hands off health care
Wiite to the editors of local and national newspapers

MY oLoG

Share your thougrts sevt exp

Lporters Whetner 1

prOBIE  kTATER  n

MAKING A DIFFERENCE

Events Mosted o
My Activny Events Atonded o
Dt Cots made o

Numier of tog poste o
A wm
AMHOUNCERENTS

Now Wolahbor to Heighbor Ontine Tool

1o Netghboce 1ot Onve yeurve

the toc, conseer

miee page. et & fnch st

MY EVENTS. Manege Evenie =] B

EVENTS FVE CREATED

Plan an Evont
EVENTS 114 ATTENDING

i for an toat
EVENTS MEAR ME

luspleto 80 @ Sives

- Blueplate 80 @ Silver Diner
When: t01

St e, Fockvile Pk
Where. 06 Rochvie P

Rockyike, MD 20352

Type: Meeting

VIRGIN

VISIT THE VA
HOMEPAZa

ontact voter

Contact voter.

Fundraising

Action Center

Resources

MY NETWORK

BarackObama.com Deconstructed

MAKING A DIFFERENCE

What's This?
MY ACTIVITIES

|an]| 7Days 300y

Events Hosted 0
Events Attended o
Calte made 0
Doors Knocked o
Number of biog posts o

Donors to your

personal fundraising )
Amourt roised 3000
Groups Joined o
Groups Joined o

Community

Neighborhood

Group

Friend

Events

Find Ev
Host an Event

nt

Manage my E

Contact voters

Contact voters

Fundraising

Messages

Manage My Network v | E3

Invite your friends and family to join the network. Or find friends
already on My BarackObama,
Read old message(s)!

Compose a Message

Invite your friends to join




Online Ad

e The Obama campaign spent $3.5
e Yahoo collected $673,000 during t

Social Networks
e The campaign spent $467,000 on
e 561,000 went to Black Planet.

e Only $11,000 went to MySpace spe

Media

e $138,000 went to BET.com

e Time Warner spending totaled $337,0

e Politico, $145,000

e WashingtonPost, $100,0000.

e NBA.com, $21,000in September 2008

e Weather Channel, $108,000 all year.

e Through ad network Centro, the campaign spent
sites before October. Another $100,000 went throu

Ad networks: - =

e The campaign spent $600,000 in 2008 on Advertising.com, Collective Media, Undertone
Networks, Burst Media, Quigo, DrivePM, Pulse360, Specific Media, and online video networks
Broadband Enterprises and Tremor Media.




bama YouTube Channel

Y T ' , Endishe Sign Up | GuickList | Help | Sign in
uu u e Videos | Channels | Community | Usload | ‘ Search

U TO BELIEVE.
ing about
I'm

BarackObama.com

OBAMA

BLDEN
£a
By

VOTEFOREHANGR.CON

POLITICIAN

¢ BARACK ORAMA i~

&

hittp:limy.barackobama.comiyoutube
Make a contribution to this candidate
| Choose Amount » | m 4 o:05 /2710 <t =E | &)
Gon Slt Checkaut watch in standard guality

American Stories, American Solutions: 30 Minute Special
=]




YouTube Statistics
C [Obama " [McCain

Videos 1,827 330
Views 120,479,084 25,995,773
Subscribers 149,258 28,343

Special features of  Contribute to campaign via Google Find events; host events
YouTube page Checkout; link to YouTube page
on barackobama.com

Make a comtribution to this candidate

Choose Amount » Contribute =

Google Checkout

Feport profile imade vialation




Facebook

facebook  Home Profile  Friends

Barack Obama

4 Browee more poltoans

Become & Supporter
Add 10 my Page's Favonies

View Updates

Share +|

¥ Favorite Pages

6 of 12 Pages See Al
m
- =
A s, i e 2% Ohama08
THA YOU cnrs

XeBden  Pride Obama
FOR YOUR SUPPORT

WWW.BARACKOBAMA .COM

United States ha
Current Office 'AM._ ians Latnos for X : bama
fhce President Sect for Cbama  Obama ALSon Wie
=
¥ Obama YouTube Box
Jof 44 See ol
Change is Coming - Shae 4
Plouffe at the White
= Obama’08 o
= ama it s s
[ Find out where o vote now! l \
Favorite and featured stories:

VIDEO: Organizing for Amenca
Join us at the Insuguration

The Next Step: Attend a Change ts Coming
House Meeting Dec. 13414




Facebook Statistics

Members/Supporters  5,066,446* 583.518*
in largest group

Number of Wall posts 572,383 none
Special features of Videos, find out where none
profile page** to vote, register to

vote

Unofficial group ‘One Million for McCain/Palin’ has
200,251 members

Unofficial group ‘One Million Strong for Barack’ has
986,470 members

** Beyond basics like Posted Items, Events, Discussion,

B Wall posts

ary 4, 2009



Obama - LinkedIn

Barack Obama
US Senator, Pressdential Candidate

Greater Chicago Area

Current  « US Senator at US Senate (IL.D)
Past e Senior Lecturer in Law at University of Chicago
Law Scheol
o State Senator at Mincs State Senate
Education * Hanard Universty

* Columbxa Unnersity in the City of New York
o QOccidental College

) 500+ connections

Industry  Govesnment Administration

Websites o Join Barack's Linkedin Group
o BarackObama.com
* My RSS feed

~ | Barack Obama’s Summary

| am runewng for the Pressdency of the United States of Amenca, but this
campangn canl only be about me. it must be about us - A must ba adout
what we can do togethes. This campaign must be the occasion, the vehicle
of your hopes and your dreams. R will take yout time, your energy. and your
deas to push us foreard when we're doing nght and to let us know when
we're not. This campaign has 10 be about reclaimng the meaning of
citizenship, restonng our sense of common purpose. and realzing that few
cbstacles can withstand the power of milions of voices calling for change

Barack Obama's Specialties:

| have worked to rebuld trust in government by allowng every Amencan to
go online and see how their tax dollars are spent

On the Veterans' Affairs Comendtee, | have fought to help vetecans get the
disabdity pay they were proeised

Recognzing the threat posed by weapons of mass destruction, | traveled to
Russia to begin a new generation of secuning weapons workhmde

Most of 3l | am prowd to be husband to my wie. Micheile. and father to my
two daughters, Maha and Sasha

8 Contact Dwectly

& Get ntroduced through 3 connaction

Public profile powered by: Unkedm
Create a pubbc profie Sign In of Join Now

View Barack's full profile:

* See who you 3nd Barack Obama know o
common

* Getintroduced to Barack Obama
* Conlact Barack Obama cirectly

View Full Profle

\ Name Search

Search for people you know from over 30 milion
peofessionals already on Linkedin

(example Barack Obama Search

m LINKEDIN APPLICATIONS
s ideshare on Lhkgd,

Share, view & comment
on presentations from
your network.

Try It Now -

?G;\e
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Obama - Flickr

flickr i

Home The Tour Sign Up Explore I

Search

20081104_Chicago_IL_ElectionNight1258

A & ﬂ Uploaded on November 5§ 2003
by Barack AMma

+

Election Night 11-04-08
- (Set)

Additional iInformation

Democratic Presidential Nominee, Barack Obama and his family on election night in

Chicago, IL on Wednesday, November 5, 2008, (David Katz’Obama for America)
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GOLFERS

BLOGGERS
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DENTISTS

BLONDES
BAMA
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Example - Kenya
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Kenya - Voter Information App

T\. N

—

JIJULISHE

ol B T o08:22

. 4

My Boundary

Mot
Ty

My Leader

. \.
‘\ 'JI >
‘ -~
Timelines Stay Abreast
(=)
Political Partios Abaut

T B —

Voting Procedure

Juuhshe
[*] Add to wishlis

& & & & -

"

- A
Jpulishe

ol B T 1401

Monday, 04 March 2013

. '

Wednesday, 13 February 2013

Ireperation

Tuesday, 12 Feruary 2013

Good Governanc

P

+1 | +19 Recommend this on Goo

ElLection Offenses

It ks iBegal for any person to;
L0l OF pUrchase & wOlers Card or Dot paper
fegaler mode than once
= yole more than once
~ 3d 3 person 10 register more than once
= PUL INTO any DaNot box anything Other than
DaI01 paper
- De In POsSTSSIoNn of Do pgﬂm‘ or othoer
SRCLON Materias OUtsJe 3 pORng Staton

- intesfere with another persors 1ight 1o
secrecy of the balios

CRant of wear efection matenals inlo 4
pOiing statsan
» JCCept any fodstulls o monies or any
OLher FEWALas from candioates or thewr Jgents
= compel intienidates or force & person to yote
Or SUPSArL 3 partiCuisr candicate or politcal
party

« Miuascrnate socherdu in the alectroal




K Kenya - Electoral Information App

¥

My Boundary

2

VOTE

Voting Procedure

N 7/
\ 7/
’ ~

Timelines Stay Abreast

» A o
&)
Political Parties About
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Kenya - Voter Information App

Jijulishe

Good Governance
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Kenya - Voter Information App

p B % oull B @ 14:00
Jijulishe

Monday, 04 March 2013

General Election date.

Sunday, 24 February 2013

Simulation of the voting process

Wednesday, 13 February 2013

[EBC briefs political pasrties on election
preperation

Tuesday, 12 Feruary 2013

Poll books and scanners to be used in voter
identification
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Thank You for your
Patience & kind
Attention....

Contact-

Mr. J P Singh,

Director, Election Awaaz

Email ID- [ps@electionawaaz.org
Mob:- 9540005555, 9818105555
Landline:- 01244145505, 4102419
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